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CASE STUDY

FACEBOOK BOOST POSTS
WITH FMiD

Crop Fertilizer Company uses Facebook Post Boost to Reach Corn Growers

FMiD RECORD COUNTS TH E CHALLE NGE

250 + CORN GROWERS

A regional fertilizer company wanted to reach
growers in geographic locations that received
significant precipitation and would likely require
additional fertilizer application this season. The
company knew precise targeting of 250+ acre

oo corn growers in their regional footprint was
essential for success. Sy

THE SOLUTION

Facebook post boosts offered a tremendous opportunity to find growers and

present them with engaging material including a solution to address this year's "
fertilizer needs. .

FACEBOOK CAMPAIGN SUMMARY

DISPLAY TOTAL FACEBOOK CLICKS (ALL FACEBOOK CTR (ALL DISPLAY CLICKS (LINK FACEBOOK CTR (LINK FACEBOOK POST
IMPRESSIONS CLICKS) CLICKS) CLICKS) CLICKS) ENGAGEMENT

133,253 2,055 1.54% 793 0.60% 1,842

IMPRESSIONS CLICKS (ALL) CTR (ALL CLICKS) CLICKS CTR POST ENGAGEMENT
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HOW IT WORKS

The client creates an engaging post on Facebook. BRN pushes that post to t
FMiD driven desired farmer segment within the Facebook platform. 3

THE RESULTS

By boosting Facebook posts, the company was able to reach 39,975 individu _
serve over 125K impressions, and achieve the impressive click through rate of ==
1.5% all within a five week window. Such campaigns have lasting benefits fora
company, as can be seen by their Facebook Page followers count increasing
66% during the campaign versus prior period. ,j

FACEBOOK IMPRESSIONS/CTR (ALL CLICKS) BY WEEK

IMPRESSIONS CTR IALL CLICKS)
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FACEBOOK IMPRESSIONS/CLICKS (ALL CLICKS) BY WEEK
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